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Project: Graphics West Attracts New Business Using Personalized 
Pre-Event Mailer 

Vertical Market: Printing Services 

Business Application: Direct Marketing/Lead Generation 

 
Graphics West, a service provider in Las Vegas, wanted to showcase some of 
its capabilities and draw attendees to a technology event in the area. A direct 
marketing campaign that used personalized postcards and URLs helped the 
company boost attendance and close new business. 

Program Objectives 

• Encourage attendance at a networking event for the casino industry 

• Gather information about prospects 

• Demonstrate capabilities to prospects 

Significant Results Reported by User 

• Closed several smaller new business accounts and Made progress on 
several large accounts 

• 25% response rate 

• Enlarged database 

Description 

Working with the Casino Direct Marketing Association (CDMA), Graphics 
West and Canyon Creative put together a two-hour seminar in Las Vegas for 
CDMA members and Graphics West prospects. The seminar, scheduled for 
September 2006, featured Rab Govil, PODi’s president, as the featured 
speaker and an educational tradeshow.  

Jere Ames-Johnson, President of Graphics West, said the company wanted to 
be involved in the event because they know that their clients and the CDMA 
members are interested in using variable data projects but many have never 
seen such projects up close. The event was an opportunity to learn more 
about not just variable data but also how other media such as the Internet 
can be used in conjunction with print. 

Ames-Johnson explained that the CDMA is not a member association; 
membership is not required. Instead, it’s a group devoted to networking for 
people employed in the Casino industry. This event was created in 
association with CDMA to help people learn more about the latest 
technologies for promoting their businesses. 
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To promote attendance at the event, Graphics West printed personalized 
tickets addressing the prospects by name. Each invitation mentioned the 
recipient’s name and gave them the details about the event. It also gave 
them a personalized URL to register.  

At the personalized URL, each attendee reached a unique landing page that 
was tied to the invitation. It welcomed the potential attendee by name and 
gave a brief description to entice them to click through to a survey.  

 

 

 

 

 

 

 

 

 

The survey page asked the individual if they were planning to attend the 
event, asked if they would like to bring someone, and asked which door prize 
they would be most interested in winning, an iPod or a Sony digital camera.  
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The next page required the individual to provide their contact information. 
The email address provided was used for an auto email RSVP confirmation 
and to expand Graphics West’s database. The last page was a thank you page 
confirming the attendee’s registration, time of the event showing an image 
of the chosen prize, and a contact person at Graphics West for further 
information.  

 

After the attendee completed the online registration, Graphics West used the 
information to print a personalized badge. The badge information included 
the attendee’s name and choice of door prize.  

Ames-Johnson explains that the campaign was designed to showcase the 
company’s marketing communications capabilities. “The campaign 
presented a unified look and feel of three elements—a printed ticket and 
envelope, personalized URL, and a printed badge. All were personalized to 
the recipient. Although cross-media and highly customized, the branding 
and artwork tied all elements together.” 
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Twenty-five percent of the recipients visited the personalized URL and 
completed the survey. Most of those people completed all segments and 
registered for the event. The question about whether they wanted to bring 
another person to the event drew 25 new names and contact information. 

Ames-Johnson said that the event itself was a success. “We got several large 
prospects from it and it opened the door on some others. We also closed 
some small accounts, and there are a bunch of balls in the air that will start 
dropping.” 



Graphics West Attracts New Business Using Personalized Pre-Event Mailer 

 

Best Practices in Digital Print Case Study www.podi.org © 2007 PODi, the Digital Printing Initiative 

6 

 

Client Self promotion 

Printer Graphics West 
http://www.graphicswest.com 

Graphics West is located in Las Vegas, NV, and provides prepress, 
printing, and special finishing services to the Casino and other 
industries since 1977. 

Agency Canyon Creative 
http://www.canyoncreative.com 

Canyon Creative is a design agency based in Las Vegas, NV. 

Hardware Xerox DocuColor 8000, driven by Creo Color Server 

Software Kodak Darwin VI Authoring Tool, Xerox DocuCard, MindFireInc 
LookWho'sClicking 

Target Audience Members of the Casino Direct Marketing Association and Graphics 
West prospects 

Distribution 455 

Date July 2006 
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